() Interactive CASE STUDY

Marketing for Digital Natives

Reducing Manual Effort by 40% by Automating Data
Standardization via ChatGPT-Marketo Integration

HIGHLIGHTS

40% Increase in
Operational Efficiency
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20% Improvement in Data
Consistency and Accuracy

40% Decrease in
Data Processing Time

Significant Enhancement in
Campaign Effectiveness

Website: www.grazitti.com

THE CUSTOMER

The customer is a global IT services firm specializing in digital transformation,
consulting, and operations. They offer a comprehensive range of services, from
strategy development to implementation and optimization of cutting-edge
solutions, to help businesses innovate and stay competitive. By combining
deep industry expertise with advanced technology, they support organizations

in optimizing their operations, improving efficiency, and driving growth.

THE CONTEXT

The customer was encountering challenges with inconsistent and
unstandardized data within their Marketo platform. The lack of uniformity in
data practices was undermining reporting accuracy and the effectiveness of
automated workflows, thus, limiting their ability to scale efficiently. The data
inconsistency further made it difficult to accurately identify Ideal Customer
Profiles (ICPs) for targeting and increased the manual workload for data
management. As a result, the organization’s overall productivity and decision-
making processes were negatively impacted.

THE OBJECTIVE

The customer needed a robust data standardization solution that would
systematically clean, organize, and structure their Marketo data. They wanted
to automate the data standardization process by integrating Marketo with
ChatGPT through a custom middleware layer. This would help them improve
their marketing efficiency, enhance targeting, and maintain data quality

over time.
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THE SOLUTION

After a thorough analysis of the customer’s requirements, our team implemented the following solutions:

e Obtained access to the Marketo APl by procuring the necessary AP| credentials (Client 1D, Client Secret,
Access Token).

e Used Python tointeract with the Marketo APl and extract the desired data, including first name, last name, email
address, and country state.

e Processed the data as needed by cleaning, handling missing values, converting data types, and structuring it
appropriately for analysis.

o Utilized OpenAl’s APl to integrate ChatGPT into the workflow and formulated prompts/queries to interact
with ChatGPT.

e Applied the insights gained from ChatGPT to optimize Marketo data, segment leads, and improve
marketing campaigns.

o Validated the effectiveness of data standardization by analyzing the results and comparing them to original data.

e Continuously monitored the performance of the transformed data and adjusted strategies as needed.

THE OUTCOME

The implementation of ChatGPT for data standardization in Marketo resulted in significant improvements
across multiple areas. The automation reduced manual data management efforts by 40%, enhancing both

creativity and operational efficiency. Data quality was improved by 20%, leading to more accurate reporting

and better identification of Ideal Customer Profiles (ICPs). The streamlined processes saved approximately

40% of the time previously spent on data handling, allowing the marketing team to focus on strategic initiatives.
Overall, the project delivered a scalable solution that optimized marketing campaigns and decision-making,

contributing to better business outcomes.
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